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Make Sure It's Yours to Own.
A working checklist for confirming a new product or company name is legally available, linguistically safe, and buildable across every channel — before you fall in love with it.
	CANDIDATE NAME   

	SCREENED BY   

	DATE STARTED   




HOW TO USE THIS CHECKLIST
Run Phases 1–2 on every shortlisted name. Save Phases 3–7 — the slower, more expensive searches — for your top 2–3 finalists so you're not burning legal budget on names that die in the quick screen.
	1
	Screen fast, then screen deep
Phase 2's Quick Kill Screen should eliminate most candidates in under 15 minutes each. Only survivors move on to the slower phases.

	2
	Run one copy of this checklist per finalist
Print or duplicate this document for each of your top 2–3 names so the results stay comparable side by side.

	3
	Don't skip the human checks
Automated tools miss sound, slang, and cultural connotation. Phase 5 depends on real people, not just search boxes.

	4
	Get legal sign-off before you commit
Domains and social handles can be reserved cheaply and reversed respectively. A trademark filing and a public launch can't — get Phase 4 confirmed before you announce anything.




PHASE 1
Brainstorm & Shortlist
Generate wide, then narrow. Screening is expensive in time — don't run the full checklist on more than a handful of names.
	
	ITEM
	RESULT

	☐
	Generate 15–30 raw candidates
Pull from multiple angles: descriptive, invented/coined, evocative or metaphorical, founder or origin story.
	NOTES
 

	☐
	Narrow to a shortlist of 5–8
Cut anything you wouldn't be excited to say in a client pitch or put on a building.
	NOTES
 

	☐
	Say it out loud, unprompted
Have 3+ people who haven't seen it spelled hear it and say it back. Note any mishearings or awkward pronunciations.
	NOTES
 

	☐
	Write the one-line rationale for each finalist
If you can't explain why the name fits in one sentence, it's not ready for formal screening.
	NOTES
 




PHASE 2
Quick Kill Screen
Fast, per-candidate triage — about 15 minutes each — before spending real time or money on formal searches.
	
	ITEM
	RESULT

	☐
	Plain web search
Search the exact name plus your industry/category. Look for existing companies, products, or well-known uses.
	NOTES
 

	☐
	Exact-match .com availability
Check the primary domain first — it's the single fastest disqualifier.
	NOTES
 

	☐
	Exact-match social handle availability
Check Instagram, X, LinkedIn, Facebook, and TikTok for the exact handle.
	NOTES
 

	☐
	Quick USPTO TESS search
Search for identical or near-identical marks already registered in a related class.
	NOTES
 

	☐
	Obvious negative-meaning gut check
Ask anyone on the team who speaks another language whether it means something unfortunate.
	NOTES
 




PHASE 3
Domain Availability
Go deeper than the exact .com match — defensive registration matters as much as the primary domain.
	
	ITEM
	RESULT

	☐
	.com availability
Confirm the primary domain is actually purchasable, not just "available" in a search tool that's out of date.
	NOTES
 

	☐
	Key country ccTLDs
Check ccTLDs for each market you plan to operate in (e.g., .co.uk, .ca, .de, .eu).
	NOTES
 

	☐
	Alternate gTLDs
Check fallback or redirect options (.io, .co, .app, .health, .ai) in case the .com isn't available.
	NOTES
 

	☐
	Misspellings, plurals, and hyphen variants
Check the near-miss versions a typo-squatter or confused customer might land on.
	NOTES
 

	☐
	Domain history check
Run the domain through the Wayback Machine and a backlink checker — a name with a spammy or penalized history can hurt SEO even if it's technically available.
	NOTES
 

	☐
	Registrar lock and WHOIS privacy available
Confirm the registrar you'll buy through offers transfer lock and WHOIS privacy at checkout.
	NOTES
 




PHASE 4
Trademark & Legal Screening
This is the phase most likely to kill a name late — start it early on your top 2–3 finalists, not just the winner.
	
	ITEM
	RESULT

	☐
	USPTO TESS full search
Search for identical and phonetically/visually similar marks in your relevant class(es), not just an exact-text match.
	NOTES
 

	☐
	State trademark registry search
Check your home state's trademark registry for conflicts a federal search might miss.
	NOTES
 

	☐
	International search (WIPO / EUIPO)
If you plan to operate or sell outside the US, search the WIPO Global Brand Database and EUIPO for conflicting marks.
	NOTES
 

	☐
	Common-law use search
Search for unregistered but actively used marks — industry directories, trade show listings, LinkedIn company pages.
	NOTES
 

	☐
	Business/corporate name registry search
Check your Secretary of State (or equivalent) and Companies House-style registries for existing entities using the name.
	NOTES
 

	☐
	Attorney clearance search on finalists
Before filing, have a trademark attorney run a formal clearance search on your top 2–3 names.
	NOTES
 




PHASE 5
Linguistic & Cultural Check
Machine translation catches literal meaning but misses sound, connotation, and slang — get real people, not just Google Translate.
	
	ITEM
	RESULT

	☐
	Direct translation check
Check literal meaning in every language spoken in a target market — does it mean something unrelated or unintended?
	NOTES
 

	☐
	Phonetic / sound-alike check
Say the name in the accent and rhythm of each target language — does it sound like a vulgar, negative, or unrelated word?
	NOTES
 

	☐
	Native-speaker review
Ask actual native speakers in each target market to react to the name — don't rely on translation tools alone.
	NOTES
 

	☐
	Acronym / abbreviation collision check
If the name will be shortened or initialized, check that abbreviation for unintended meanings too.
	NOTES
 

	☐
	Pronunciation and spelling ease test
Confirm a stranger can read it aloud correctly on first try, and spell it correctly after hearing it once.
	NOTES
 




PHASE 6
Digital & Marketplace Presence
Domains and trademarks aren't the whole footprint — confirm the name is buildable everywhere customers will look for it.
	
	ITEM
	RESULT

	☐
	Social handles across primary platforms
Confirm availability on every platform you'll actually use — Instagram, X, LinkedIn, Facebook, TikTok, YouTube.
	NOTES
 

	☐
	App Store / Google Play listing name
If applicable, confirm the exact name isn't already taken as an app listing.
	NOTES
 

	☐
	GitHub org / package registry name
For a dev-facing or technical product, check GitHub, npm, or the relevant package registry.
	NOTES
 

	☐
	Existing SEO footprint
Search the name and see how crowded page one of Google already is with unrelated results — a noisy name is a marketing tax you'll pay forever.
	NOTES
 




PHASE 7
Industry & Regulatory Fit
Category-specific conflicts and rules that a generic trademark search won't surface.
	
	ITEM
	RESULT

	☐
	Direct competitor and adjacent-category check
Search specifically within your industry for products or companies using a confusingly similar name, even if they're not a registered trademark conflict.
	NOTES
 

	☐
	Regulatory naming constraints
Check for category-specific naming rules that apply to your product (e.g., device/drug naming conventions, licensing-body restrictions).
	NOTES
 

	☐
	Distributor/partner channel check
Confirm the name doesn't conflict with an existing partner, distributor, or channel brand you'll be working alongside.
	NOTES
 




ONCE YOU'VE CHOSEN
Protection Sign-Off
The winning name isn't protected until every box below is checked. Treat this as the gate between "we picked a name" and "we can safely announce it."
	☐
	Trademark application filed (intent-to-use if pre-launch)


	☐
	Primary domain purchased and registrar-locked


	☐
	Defensive domains (ccTLDs, misspellings, alt gTLDs) purchased


	☐
	Social handles secured across all relevant platforms


	☐
	Business/entity name registered with Secretary of State


	☐
	Trademark/domain watch or monitoring service activated


	☐
	Legal sign-off received on final clearance search


	☐
	Clearance process and results documented for legal records
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